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Landing Page Quality: Bounce Rates

GOUSIE Analytics Site Avg: 34.09%
S—
_ Bounce
URL Pageviews - Rate
1. /Florida Beaches 61.33%
2. /Longboat Key 34.30% V
3. /Siesta Key 13.11% +
S—
e } ®
50+ % 35 % <20 %
Need Typical Hard
To Travel To
Improve Site Rate Improve
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SEO Management Metrics

Metric Improvement Typical Target
Range Range Range

Landing Page
Bounce Rate 50+ % 35 % 20 %

Targeted Link
Development

Top 5 Search
Results Ranking

Source: Madden Media, Proprietary Insights November, 2008
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Link Tracking: Google “Link” Command

Google link v michigan. org ][ Search |

link:www.YourWebhSite.com
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Link Tracking: Google “Link” Command

Google i ()

Web Results 1 - 10 of aliout 860 linking to www.michigan.org.

MEDC - Renaissance Zones - Manistee County

Related Links. Renaissance Zones Home - Business Tax Benefits - Residential Tax Benefits.
Renaissance Zones:. Eastlake/FilerManistee - Kaleva. Link to: ...
www_travelmichigannews_org/medc/senices/sitedevelopment/renzone/
ManisteeCounty/combo.asp?Contentld...1AE6... - Tk - Cached - Similar pages

Michigan.org - Video Advertising Deals Announced

As Featured in the September 2007 Travel Industry Newsletter. Digital 10 Network | Inc., the
company that has equipped all Welcome Centers with multimedia ...
www.michigan.org/mtr/enewsletter/combo_asp?Contentld=310563AE-6082-4510-8DAB-
A0BBASIIBCET - 7k - Cached - Similar pages

Come to Michigan for vacation! Please? - Gadling | fravel bloqg ...

Come to Michigan for vacation! Please? by Grant Martin Mar 25th 2008 @ 2:00PM. Things aren't
going very well in Michigan right now. ...
www.gadling.com/2008/03/25/come-to-michigan-forvacation-please/ - 84k -

Cached - Similar pages
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Link Tracking: Google “Link” Command

Google |"”k-WWW-'“'Ch'QE”-Ufg H Search ] Zdvanced Sserch

Web Results 1 - 10 of akbut 860 linking to www.michigan.org.

MEDC - Renaissance Zones - Manistee County

Related Links. Renaissance Zones Home - Business Tax Benefits - Residential Tax Benefits. Extern a|
Renaissance Zones:. Eastlake/FilerManistee - Kaleva. Link ta: ...

nedc/senices/sitedevelopment/renzone/ .
" CEiw s Teontentld...TAEB... - Tk - Cached - Similar pages Page Lin k

Michigan org - Video Advertising Deals Announced

As Featured in the September 2007 Travel Industry Newsletter. Digital 10 Metwork | Inc_. the
company that has equipped all VWelcome Centers with multimedia ...
www_michigan_org/mtrfenewsletter/combo_asp?Contentld=310563AE-6082-4510-8DAB-
ADBBABI98CBT - Tk - Cached - Similar pages

Come to Michigan for vacation! Please? - Gadling | travel blog ...

Come to Michigan for vacation! Please? by Grant Martin IMar 25th 2008 @ 2-00PM. Things aren't
going very well in Michigan right now. ...
www_gadling.com/2008/03/25/come-to-michigan-for-vacation-please/ - 84k -

Cached - Similar pages
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Link Tracking: Google “Link” Command

Google [tinkcwins michigan org | ((Bearch |

Web Results 1 - 10 of aliout 860 linking to www.michigan.org.

MEDC - Renaissance Zones - Manistee County
Related Links. Renaissance Zones Home - Business Tax Benefits - Residential Tax Benefits. External
Renaissance Zones:. Eastlake/FilerManistee - Kaleva. Link to: ...

www_travelmichigannews_org/fredc/senices/sitedevelopment/renzone/ P Lln k
yE= L et e TContentld...1AE6... - Tk - Cached - Similar pages age

Michigan.org - Video Advertising Deals Announced
As Featured in the September 2007 Travel Industry Newsletter. Digital 10 Network | Inc., the |nternal

eermpamy=tathaeeguipped all Welcome Centers with multimedia ...

mtr/enewsletter/combo.asp?Contentld=31D563AE-6082-4510-8DAB- i
UScAcooo0nT - (k - Cached - Similar pages Page Llnk

Come to Michigan for vacation! Please? - Gadling | fravel bloqg ...

Come to Michigan for vacation! Please? by Grant Martin Mar 25th 2008 @ 2:00PM. Things aren't
going very well in Michigan right now. ...
www.gadling.com/2008/03/25/come-to-michigan-forvacation-please/ - 84k -

Cached - Similar pages
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Tracking: External vs. Internal Links
Total External Pct Ext
Michigan.org 860
Virginia.org 1360
Arkansas.com 1210
Colorado.com 749
VisitNC.com 710
VisitFlorida.com 997
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Tracking: External vs. Internal Links

Total External Pct Ext
Michigan.org 860 397 46%
Virginia.org 1360 567 42%
Arkansas.com 1210 671 55%
Colorado.com 749 396 53%
VisitNC.com 710 478 67%
VisitFlorida.com 997 489 49%
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SEO Management Metrics

Metric Improvement |  Typical Target
Range Range Range

Landing Page

Bounce Rate 50+ % 35 % 20 %

Targeted Link 10 % 20 %

Development None Growth Growth

Top 5 Search
Results Ranking

Source: Madden Media, Proprietary Insights November, 2008

Innovative Travel Marketing
Publications - Inserts - eProducts

Google: Relative Click Rates
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ldentifying Common Search Terms

ii§ compete

Find out which keywords are sending traffic to a website or category: Compete Pro Usage ¥

site | Colorado.corm or Categary [ 3 Analytics Reports [ 250

search referrals: 43,869

Upgrade Plan <

Report Overview | Export Dats
Demain / Category colorade.com Paid Clickthroughs ¥
Time frame 2008-08-10 to 2008-11-08 Average Paid
Auailable results 398 terms ¢ colorado.com; 15.88%
P— R ~o- wolorado.com
Displaying 1-50 -
/-\\\ /.),__-.-_..
Yolum . % of Site's Search Average Time Total Time 15
n Kevword ) Teaffic i} Index 3 Index i} N
10%:
5.85%1 12.53 0 100.00 INE—
%
2.19%| 16,440 38.00 I
0%
1.78%| 10,450 15,7310 Mey 08 o8 Sep 08
1.67%] 2570 15.60 M

Top 5vs. Top 20 Search Results

Top 20 Top 5 Pct Top
o Results Results 5 Results
Michigan.org 51350 15088 29%

Virginia.org 53684 16788 31%
Arkansas.com 21961 8192 37%
Colorado.com 22694 5091 22%
VisitNC.com 21961 4770 22%
VisitFlorida.com 17394 3088 18%
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SEO Management Metrics

Metric Improvement Typical Target
Range Range Range

Landing Page

Bounce Rate 50+ % 35 % 20 %

Targeted Link 10 % 20 %

Development None Growth Growth

Top 5 Search

Results Ranking <20 % 20-30 % 30+ %

Source: Madden Media, Proprietary Insights November, 2008
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SEO & PPC Metric Summary

SEO Metrics PPC Metrics

1. Page Bounce Rates 1. Page Bounce Rates
2. Track External Links 2. Ad Quality Scores

3. Top Ranking Pages 3. Price Per Click
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PPC Management Metrics

Metric Improvement| Typical Target
Range Range Range

Landing Page

Bounce Rate 40+ % 30 % 20 %

Keyword

Quiality Score

Average Cost
Per Click

Source: Madden Media, Proprietary Insights November, 2008
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“Quality Score” Drives PPC

GOUS[e AdWords Help Center

Google uses “Quality Score” to determine:
1. Cost you pay for each click;

2. Ad position of your copy; and

3. Eligibility for ad copy to show.

Source: adwords.google.com/support
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Elements of “Quality Score”

GOUSIe AdWords Help Center

Your “Quality Score” includes:

1. Relevance of Keywords to ad text/ad group;
2. Quality of your landing pages; and

3. Click Through Rate (CTR) ; and

4. Other relevance factors.

Source: adwords.google.com/support
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Keyword

Google

Example “SarasotaFL.org”

€| [ Rememberthis location

Siesta Key Chamber

Welcome to the Siesta Key Chamber of Commerce in Sarasota, Florida. We are delighted
that you have come to our web site and hape you will visit Siesta Key ...
wnw.siestakeychamber.com/ - 31k - Cached - Similar pages

Advanced Search
‘E\EBIS key H Search ] W
Web Maps Results 1- 10 of about 951,000 for siesta key. (0.13 seconds)
A R E T E — Siesta Ke Sponsored Links
b v b CME 1 | Riegels Land *!
Rotg,| BLD < el [ Uninc Sarasota County, FL Siesta Key Sarasota
I aps Lay= 0
&L - [ ~Care Love o | 74| maps.google.com Need a Relaxing Escape? Find The
at!H?;, = = Perfect White Sand Beach For You!
= Siesta Key 4 Start address SiestaKeyFlorida. SarasotaF L ory
Siesta Publc 3 | | [Get diections | :
Beah Siesta Key Hotels

Your Official Travel Site
Great Rates from 150+ Hatel Sites
www hiotels kayak.com

Siesta Key, Florida Hotel
Boutigue resort on Siesta Key ideal
for & honeymoaon or vacation getaway
wrirw. TurtleBeachResort.com

media.com

Keyword

Example “SarasotaFL.org”

AD Copy

[ Remember this location

Siesta Key Chamber

Welcorne to the Siesta Key Chamber of Cammerce in Sarasota, Florida. We are delighted
that you have come to our web site and hope you will visit Siesta Key ...

witew siestakeycharnber.com/ - 31k - Cachied - Similar pages

GO L)Sle ‘swesta key H Search W
Web Maps Results 1 - 10 of about 951,000 for siesta key (0.13 seconds)
17 R T 7 FL—] SiestaKe Sponsored Links
Iy . cgé I | Riegels Land] 5
Gl NG [ Uninc Sarasota County, FL Siesta Key Sarasols
ua Dr T (
& ! - ( Coeelepelr | 4| maps.google com Ieed a Relaxing Escape? Find The
i@"?ﬁ D sesie ke I= p Perfect White Sand Beach For Youl
- 32 SiestaKey B Start address SiestaKeyFlorida. SarasotaFL.arg
Siesta Public E | | [[Get directions |
Heach; Siesta Key Hotels

Your Official Travel Site
Great Rates from 150+ Hotel Sites
wiw. hiotels kayak.com

Siesta Key, Florida Hotel
Boutigue resort on Siesta Key ideal
for a honeymoon of vacation getaway
wrirw TurtleBeachReson. com
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Example “SarasotaFL.org”

Keyword Relevance AD Copy

GOOSIe (siosta kay \ | g i st

Web Maps Results 1- 10 of about 951,000 for siesta key. (0.13 seconds)

| A o i Sponsared Links
0 |G D) =i I " ke Sle_sta Ke:
(% 4 4 [ Uninc Sarasota County

/ Dr ape Loyte O

e,%; [ ez LoD - | 4| maps.google.com Ieed a Relaxing Escape? Find The

SR — S e '

LA, SiesiaKey R |S1al1 address SiestaKeyFlorida. SarasotaF L. arg
oy | —

H Get directions ]
[ Rememberthis location w
Your Official Travel Site

Great Rates from 150+ Hatel Sites
www hiotels kayak.com

Siesta|Public,
Beach

Siesta Key Chamber

Welcome to the Siesta Key Chamber of Commerce in Sarasota, Florida. We are delighted Siesta Ke Flor\_da Hotel
that you hawe come to ourweb site and hape you will visit Siesta Key ... Boutique resort on Siesta Key ideal
winn siestakeychamber.com/ - 31k - Cached - Similar pages for 8 honeymoon or vacation getaway

wrirw. TurtleBeachResort.com

denmedia.com

Source

Elements of “Quality Score”

GOUSIe AdWords Help Center

Your “Quality Score” includes:

1. Relevance of Keywords to ad text/ad group;
2. Quality of your landing pages; and

3. Click Through Rate (CTR) ; and

4. Other relevance factors.

: adwords.google.com/support
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Example “SarasotaFL.org”

!4 |

" I Print @ Emall ]

' Tropical Weather Update 8 oh B
|

1 |

1 !

Landing
Page

WINTER SPECIALS

e o

G 11" FOM E-MATARINE

Example “SarasotaFL.org”

|

|
Tropical Weathor Update 9 - : a Buimch by Kinpamd LCL ]

Landihg
Page

G 11" FOM E-MATARINE
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Example “SarasotaFL.org”

Tropical Weathor Updato &)

aiscovery

c

SUMMER SITEIALS

@

Landing
Page

WINTER SPECIALS

L]

®

G 11" FOM E-MATARINE
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Keyword Quality: “ Siesta Key”

Slesta Kev Sarasota

TR
ge;d at\\l:;’:r:_atmnsg Edsu:Eape')hFFmd ;’Fhel O L) [e Explore the tabs to view details and
erfec ite sand Geach Far You ( ; fine-tune your account. [Close
SiestakeyFlorida. SarasotaFL ory ) [ !

1 of 1 - viewy all

Summary Keywords Placerments Mewl (2 Ad Variations
Inthis ad group, your keyweords trigger sds on search only. The content netveork = turned off

Lhange range i
Sep 1, 2008 to Sep 7, 2008 b Change range in your campaign seftings. Learn mare | B4 Send feedback

Minimum bick $0.10

+ Add keywords: Guick add | Keyword tool Edit keywoards | Search this list  Customize columns
[Pause | [ Unpause | [ Delete | | Esit Keyword Settings | 1-9 of 9 keywords.
[ Kevword Status (@ Quality Score (2 Current Bid Clicks » Impr.  CTR Aoy, CPC Cost  Avg. Pos
Mex CPC
. Great
[ Siesta Key Active Winimum bick 50.04 $0.80 326 12333 2.64% $0.48  $139.66 22
Great
[] Siesta Key Florida Active M‘;ie:um bick $0.04 $0.80 139 23684 587% 5050 $67.16 21
[ Siesta Kay FL Active s $0.80 i 748 4.15% $0.58 $17 32 18
7

Great
Active Mirimum bick $0.04 $0.680 17 396 4.29% $0.61 $8.74 29

[ Siesta Key Sarasota
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Keyword Quality Score: Ranges

“Poor” “OK” “Great”
@ | @
|
Minimum Bid: Minimum Bid: Minimum Bid:
$0.40+ $0.06 — 0.30 $0.01 - 0.05

Source: adwords.google.com/support
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Keyword Quality Score: Ranges
13 Poorﬂ 13 OKH 113 Great"
o | 9
|
Minimum Bid: Minimum Bid: Minimum Bid:
$0.31+ $0.06 — 0.30 $0.01 - 0.05
$5.00+
Source: adwords.google.com/support

Innovative Travel Marketing

Publications - Inserts - eProducts




denmedia.com

PPC Management Metrics

Metric Improvement | Typical Target
Range Range Range

Landing Page

Bounce Rate 40+ % 30 % 20 %

Keyword “Poor” “OK” “Great”

Quality Score 1- 4 5-7 8-10

Average Cost

Per Click

Source: Madden Media, Proprietary Insights November, 2008
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Budget — Average CPC Cost

Average Search CPC by Category,
May and June, 2008

Category CRC CRPC | Change
June (§) | May ($) | (%)
Total 2.94 2.96 -1
finance
Mortgage | 3,53 3,15 12
ALTO 1.91 1.93 -1
finance
Insurance Tl 10.63 &
Travel || 0.67 0.74 -10
Automotive| 0.50 0.49 2
Retail 0.47 0.45 5
Dating 0.41 0.40 3
Scurce: efficient frontier 1 Jul 15, 2003

Source: eFrontier.com




maddenmedia.com

Budget — Range Tourism CPC Cost

$0.50 $ 0.80+ $ 1.00+
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$0.50 $ 0.80+ $ 1.00+

O | @
Lodging
Mixed
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Budget — Range Tourism CPC Cost

maddenmedia.com

Budget — Range Tourism CPC Cost

$0.50 $ 0.80+ $ 1.00+
1
o . O
Typical Lodging
Destination Mixed
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$0.50 $ 0.80+ $ 1.00+
O | @
Fully Typical Lodging
Managed Destination Mixed
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PPC Management Metrics

Metric Improvement| Typical Target
Range Range Range
Landing Page
Bounce Rate 40+ % 30 % 20 %
Keyword “POOI"” HOK" HGreat”
Quality Score 1-4 5-7 8-10
Average Cost $ 1.00+ $0.80 $0.50
Per Click
Source: Madden Media, Proprietary Insights November, 2008
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